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Monica
Ritterband:

Once she was a journalist; later she became a vice-presi-
dent at Carlsberg. Nowadays, Monica Ritterband is an
independent artist whose works can be seen on several
continents. Meet this successful and productive bundle of
energy who suddenly changed course to set sail in a whole

new direction.

By Janne Hansen

Photo: Highlight A/S

According to an ancient Chinese saying, happi-
ness is not a destination, but a way of travel. To
follow the optimal itinerary on life’s journey; it
would be wise to listen to the artist Monica Rit-
terband. She says:

“We have only one life, and we don’t know the
time of our departure. Therefore we should not
put off doing the things which we burn for deep
inside”

But artist, designer and lecturer Monica Ritter-
band does not make do with empty talk — she
practices what she preaches. In the middle of
a successful career as a press and TV journal-
ist, and later as a vice-president at Carlsberg
with responsibility for seventy employees, she
decided to follow her artistic desires. After a
weekend spent purposefully taking stock of her
life, she resolutely quit her highly paid position,
swapped her company car for a mauve bicy-
cle and — to everyone’s amazement — took the
plunge to become a full-time artist.

“My mother was jubilant and my father said
that T had lost my head, but I wasn't in doubt
for as much as a second,” remembers Monica
Ritterband.

I wasn’t in doubt for as
much as a second

That was in 1997, and since then Monica Rit-
terband’s creative engines have been on full
throttle. She paints, welds, forms and designs.
She has held 26 exhibitions of her work, has
been named artist of the year four times, and
has won several sculpture competitions. She
is in increasing demand from both private
companies and public institutions to create
works that span from sculptures that reach
up to the heavens to down-to-earth carpets,
and from elegant tablecloths to cheerful cof-
fee cups.




Monica Ritterband looking
into the future.
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GLOBAL ART

The art that Monica Ritterband produces finds
its way to all four corners of the globe. From
Greenland to Japan and from the USA to Swe-
den one finds her ‘Unika” art — royal dinner
services and original tablecloths — in many
homes. Recently the American ambassador in
Denmark — an enthusiastic and knowledgeable
art collector — bought two of her sculptures,
each the height of a man, and they now grace
his home in Washington, DC.

“Art is a language that is understood across
national borders, social classes, ages and edu-

-

cations. Art has a spe-
cial ability to get past
the collar and tie and
go directly into people’s
souls. Art communi-
cates in a very powerful
way; [ believe that this is
increasingly coming to
the attention of the busi-
ness world, and they are
beginning to make use
of it, which I think is wonderful! Art should be
welcomed into our everyday lives to commu-
nicate with us,” says Monica Ritterband.

She creates universes populated with fantasy
figures and expressive symbols. They are cre-
ated in a range of various materials, where
their dramatic swings and soft curves mix
seamlessly into one another. From textiles to
metal and from porcelain to canvas, Monica
Ritterband pairs the round and the soft with
the tight and the precise.

Sterling Magazine

UNIVERSES OF FANTASY FIGURES

Monica Ritterband became truly well known
on the international art scene when she cre-
ated the ‘Musica’ series for Royal Copenhagen,
purveyors to the Royal Danish Court. In this
series she visualised notes and other musi-
cal characters so that they became amusing
figures, each with their own personality. The
cheerful melodies dance their way over Royal
Copenhagen porcelain and are also represent-
ed as figurines, both of which are among the
porcelain factory’s best sellers.

Through my art I have
the possibility of sharing
happiness with others

For another purveyor to the Royal Danish
Court, Georg Jensen Damask, Monica Ritter-
band created a universe populated by ‘Humans
This set of beings brings to mind a form of
stylised African art. Like the aforementioned
‘Musica’ notes, these beings each have their
own personalities, which are reflected in their
magnificent hairstyles; for example, ‘human
power” has lightning in its hair and sparkles
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with passion and energy. Her little people are
also woven into Georg Jensen Damask table-
cloths, and the ‘Humans’ tablecloth is one of
the textile mill’s most popular designs.

Her latest universe of fantasy figures was cre-
ated for the international carpet firm Ege
in Herning, who are also purveyors to the
Royal Danish Court. For this commission she
designed a series of figures she calls ‘Dancers!
They are abstract, chromosome-like beings
that dance sensually over soft, woven woollen
carpets.

“I feel that it is personally challenging to think
that I communicate my motives, thoughts,
stories and my messages to so many people at
the same time. The fact that my work is also
reproduced is also highly stimulating,” says
Monica Ritterband.

DARKNESS AND LIGHT

But it is not only lightness and gaiety that con-
cern Monica Ritterband.

“My art contains both a light and a dark side.
That's the way I am, such is my life, and such is
everyone’s life. I cannot avoid expressing both
sides of life. But one should not deny or sup-
press happiness; it can be just as strong a form
of expression as the deepest melancholy, says
Monica Ritterband.

“My art allows me the capability to share hap-
piness with others. In this way I bring fun and
happiness out into the light. I am overjoyed
when someone tells me that they were made
happy by my art; I have, quite simply, achieved
my aim.

In addition to her fabulous universes, Moni-
ca Ritterband has also completed a number
of commissions for both public and private
organisations, where she has transformed
abstract values into concrete
visual language. These have
been such concepts as toler-
ance, solidarity, integration,
respect and the willingness
to change, which she has
expressed as abstract motifs.
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“As a rule, a working process starts with cha-
os but ends with its own form for order]” she

says.
She has also composed an illustrated work for
the 7000 employees of the City of Frederiks-
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A relaxed Monica.

berg. The pictures symbolise Frederiksberg’s
standards, values, aims and resources. And for
the Danish integration ministry she has creat-
ed a sculpture which is awarded as a prize; it is
a strongly symbolic work embodying growth,
love and belonging. The sculpture, in which
she has combined rigid stainless steel and soft
shapes, features musical notes, a smiling mouth
and a lop-sided heart.

“There is a large degree of chaos involved in
working as an artist. It is all about daring to let
oneself be swallowed up by the chaos, investi-
gate its nooks and crannies, illuminate it, and
touch it. Suddenly a form of order will present
itself, and then a light flashes which signals
‘stop, the work is finished’ It is a signal one
should not just ignore because to do so can
lead to disaster;” she says.

HAPPY BUT PENSIVE

What typifies Monica Ritterband’s art is that it
is characterised by joy and reflection, simplic-
ity and insight. These qualities reflect the art-
ist’s soul.

Born 1955

Journalist with Ekstra Bladet, Weekend-
avisen and the television news.

Vice-president and information chief at
Carlsberg Ltd.

From 1997 an independent artist; her most
noteworthy achievements to date are:

® A series of large sculptures displayed
in public spaces in parks, pedestrian
streets, town squares and the gable ends
of houses.

® Creator of the work of art that produced
the highest bid at an art auction for the
benefit of UNICEE.

® Creator of the Danish integration minis-
try’s integration prize.

MONICA RITTERBAND: WHO'S WHO

® Nominated as artist of the year on a
number of occasions by, amongst others,
Amnesty International, Siemens and the
town of Viborg.

@ The winner of several sculpture compe-
titions.

® Has held 26 separate exhibitions of her
works.

® Designer for George Jensen Damask.

® Creator of the best selling dinner service
‘Musica’ for Royal Copenhagen.

¢ Launches an extensive collection for Ege
Carpets this year.

¢ Is putting the finishing touches to a 40-
metre-long steel frieze for Vejle Techni-
cal School.

“Art for me is a search for that which I cannot
immediately understand completely, but where
I can, in the finished work perhaps, offer an
explanation, or at least a partial one. Working
with art is like taking a solitary journey to one’s
inner self, where sometimes one has a specific
destination, but on other occasions it is a jour-
ney without an itinerary, a time of arrival or for
returning home. But when that journey is com-
pleted, there is a story worth the telling”

Aswell as creating art and design at a breathless

pace, Monica Ritterband travels over hill and
dale giving lectures on the importance of taking
hold of life’s possibilities and realising personal
dreams. She is living proof that wanting some-
thing bad enough is the key to getting it.

She lives her life as if every day were her last.
She sails across life’s ocean of chaos, uses every
wind and breeze to her advantage and sets
course in the directions where life’s possibili-
ties offer themselves. And that in itself is an art
form. M
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